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THE ASSOCIATION FOR CHRISTIAN RETAIL
SINCE 1850

Welcome to CBA, the Association for Christian Retail, and to the Christian retail industry, an exciting and rewarding
mix of business and ministry! CBA offers a membership for Christian retailers just like you. Through membership,
you'll receive invaluable information, business tools, and encouragement from fellow members to build a successful
business and ministry.

As you begin navigating the Christian retail industry, here are some crucial facts you’ll need to know:

e The most recent study conducted by CBA shows sales of Christian products by CBA member suppliers through all
distribution channels were $4.63 billion in 2006. This figure is expected to increase in a new study to be released
later this year.

e Christian retailers across the U.S. serve more than 14 million households annually.

¢ Within Christian consumers, "Active Christians” are the biggest buyers of Christian books on the globe... and they
buy more Christian books at Christian retail than any other retail outlets.

As you can see, Christian retailers are vital to the process of spreading God’s Word through products. CBA
understands the unique position Christian retail stores are in today and their opportunities to impact communities as
specialty retailers. Consequently, CBA has developed a membership benefits package that equips retailers with many
of the tools they must have when facing challenges like understanding the consumer, managing inventory mixes,
training employees, and gaining product knowledge.

Membership with CBA gives you direct access to:

¢ CBA CROSS:SCAN is the industry’s premiere data service that collects retailers’ sales data and provides them
with weekly insights into nation-wide consumer sales reports. CROSS:SCAN increases stores’ sales while aligning
their inventory with the most recent and comprehensive reports available. It ensures that stores are easily and
effectively managing their most expensive resource today. And it’s free to Christian retail members!

e CBA Connect is a Web-based platform that will revolutionize the way retailers train staff, retrieve product
information, and become educated about new products. It offers an industry-wide comprehensive staff training
resource, allowing retailer’s access to the widest breadth of training customized based on staff needs. CBA
Connect allows the conversation to take place with retailers and suppliers even at the frontline levels, changing
the dynamics of our sales process and improving customer service in stores.

¢ CBA’s Consumer Intelligence reports give a unique look at 300,000 consumers and their specific buying
behaviors that impact their behaviors in your store. This can help to better understand how to market to those
customers, better understand them as groups or “tribes” and then provide things retailers can do in their stores to
help set them apart and discover their uniqueness.

e CBA Channel Exclusives provide retailers with product exclusives coupled with consumer-facing promotions to
drive traffic specifically to Christian retail stores. These campaigns raise awareness among consumers and provide
Christian retail stores with a competitive advantage through product that general market competitors can’t get
their hands on.

e CBA Retailers+Resources is CBA’s official trade magazine. Written by savvy retailers, dedicated suppliers, and
business professionals well-established in the Christian Retail Channel, CBA Retailers+Resources offers regular
columns on merchandising, sales and marketing, operations and systems, and many more valuable articles.

e CBA Service Providers save CBA members more money than the cost of their annual membership premium
simply by CBA members taking advantage of these companies’ discounts and special offerings.

Membership benefits can help you save money. That's important, but there are equally important intangibles that
come from association membership. The synergy and fellowship that come from working together, sharing interests
and concerns, and finding better ways to run the unique combination of business and ministry are examples of
intangible benefits of CBA membership.

Take some time to peruse the following pages and learn how CBA’s programs and initiatives directly benefit your retail
operation. You may also find additional benefits and information online at www.cbaonline.org. And if you have
further questions, don’t hesitate to contact CBA by E-mailing info@cbaonline.org or calling (800) 252-1950.
Thank you,

CBA Member Relations Team




C BA‘“ AFFILIATE RETAILER -
THE ASSOCIATION FOR CHRISTIAN RETAIL M EM B ERSH I P APPL ICATION -

SINCE 1950
CBA is atrade association whose membership is comprised of those who are interested in the advancement of the Christian Retail Channel.
The following requirements must be met and the information completed by new applicants for Affiliate Retailer Membership in CBA. Please see the
reverse side for a list of qualifications and benefits. Additional information can be found online at www.cbaonline.org or by contacting CBA.

MEMBER INFORMATION Parent Company (if applicable)
Store Name Phone Fax
Store Address City State Zip
Mailing Address City State Zip
Store Email Store Website
Owner Phone Email Subscribe to CBA E-News-Y/N?
Manager Phone Email Subscribe to CBA E-News-Y/N?
AFFILIATE RETAIL ESTABLISHMENT DEMOGRAPHICS (Please answer all questions)
YES NO

1. Does this business meet ALL the Membership Qualifications for an Affiliate Retail Establishment listed on page 2?
2. Has this business ever been a CBA member? If so, under what name?
3. When did this business open to the public? If not yet open, what is your projected opening date:
4. Does your business have more than one store location? How many locations?
5. Does your business have a Point of Sale (POS) System? Which one?
6. Is your business a member of a retail marketing group? Which one?
7. Is your business a member of any other association(s)? Which one(s)?
8. What is your Standard Address Number (SAN #)? (For more SAN info go to www.isbn.org)
9. In what month does your fiscal year end?

10. How many hours per week is your business open?
11. Religious denomination or affiliation? (Optional)

12. What is the total square footage of your business: Total square feet of selling area:
13. Number of staff including owners, managers and frontliners: Full time paid: Part time paid:
Full time volunteers: Part time volunteers:
14 At least one of the following license numbers is required in most states. Please supply the applicable number(s):
Retail Sales number Retail Vendor Retail License

15. Please list three Christian product suppliers where we may verify your wholesale accounts:
Company Phone Acct #
Company Phone Acct #
Company Phone Acct #

Please provide the following information to help us understand your unique retail business:
16. Which of the following consumer markets does your retail establishment serve?

____ Catholic ____Home School __ Foreign-language ____Urban
___Evangelical ___ Protestant ____Spanish-language ____Other:
17. Which of the following best describes the ownership structure of your retail establishment?
__ Church __ Educational Institution __Independent __ Non-profit
____ Corporate ____Hospital ____ Ministry ____Partnership
____ Other:
18. Which of the following best describes your retail establishment’s location?
___ Camp __ Educational Institution __ Lifestyle Power Strip Center ____ Internet Only
___ Church __ Free Standing ___ Strip Center ____ Residence
____ College/Seminary ___ Hospital ____Professional Building
____ Conference Center ____Interior Enclosed Mall ____ Other:
19. Total Annual Sales Volume for your business: $
20. Percentage of the Total Sales Volume made from Christian Product Sales: %
21. Considering these Christian Product Sales, what percentages of these sales are made through the following methods?
% Internet % Direct Mail % Brick & Mortar
% Other Method: % Other Method:
22. What percentages of your Total Sales Volume are from Other Business Units, such as a café, pharmacy, or other retail line?
% Other Business Unit: % Other Business Unit:

PLEDGE OF GOOD BUSINESS RELATIONS
(Company name) agrees to follow, to the extent reasonably applicable to Affiliate Retailer
Members, the CBA Code of Ethics and to be bound thereby in all of our dealings with other industry members. We further agree to
abide by the various State and Federal Antitrust and Fair Trade Laws. | certify that all the above information is correct.

Printed Name Signature Date
PREMIUM PAYMENT INFORMATION (Former CBA members please contact CBA to arrange reactivation of your account.)
$250 — 1> Time Member introductory annual premium: ___ Check #: or __ MasterCard ___ VISA __ Discover ___ AMEX
Signature Credit Card #: Exp V-Code
CBA Use: Check #: $ Date rec’d iMIS Batch # Join Date Webkey  Ltr  RR___ Welcome Packet___ MSiinitials
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MEMBERSHIP QUALIFICATIONS FOR AN AFFILIATE RETAILER
Independently, ministry or corporately owned, and either currently open for business or to open not more than 90 days after application.
Have an inventory containing some Christian/inspirational product* or have an interest in doing so. (*Products may consist of Bibles,
Christian books, Christian music, church supplies, and related Christian/inspirational merchandise.)
Operate from a location appropriate for the business model, hold necessary business licenses and comply with zoning regulation.
Advertise to and serve the general public in a manner consistent with retail operations.
Have the usual and customary overhead of retail business operations.
Business expenses are substantially paid from proceeds acquired through retail operations.

MEMBERSHIP BENEFITS FOR AN AFFILIATE RETAILER
CBA Retailers+Resources subscription — The official magazine of CBA is the only industry publication providing Christian retailers with
solid and practical business solutions, in-depth and insightful coverage of the latest market trends, vital CBA initiatives, industry news,
reviews of the newest products, and spot-on feature articles that provide real-world solutions to tough topics retailers face each day.
CBA Membership Directory — This members-only online package is a great networking and prospecting tool as you work in the industry.
The directory may be sorted by member type, store name, person name, or location to help you connect with industry partners.
CBA WEBSEARCH - A Christian retail industry-specific Internet search engine designed for Christian retailers to find information on the
products and services to sell in their stores, and the equipment they require to do business.
Official CBA website: www.cbaonline.org — The source for industry news, training, and CBA events with a Members-only section.
CBA Blog: A Place to Belong — Your opportunity to participate in dialog and discussions on industry issues and ideas.
Endorsed Service Providers — Discounted services for CBA members can result in savings in excess of your membership premium.
Inbound & Outbound Freight Savings Programs e Retail In-Store Solutions
Check Recovery Savings Programs Customized Gift Card & Loyalty Card Programs
Flooring Savings Programs Credit Card Processing
Workers’ Compensation Insurance Traffic Counting & Management Solutions
Property & Casualty Insurance Web-based Inventory Management Tools

e Store-branded Websites & Email Marketing e Online Behavioral Assessments

CBA Training & Development — Member prices on retail financial tools as well as on retail consulting services, training workshops and
seminars held across the country throughout the year to help you and your staff build a more proficient and successful business.
Webinars — Throughout the year CBA hosts a variety of webinars designed to train the industry on the latest issues and solutions.
Gain insight and learn from the experts through these opportunities.
CBA Resources — Member prices on retail success resources, industry research materials, & CBA Frontline Resources including training
software & videos your staff can relate to and use to become stronger sales people.
CBA Meetings & Events — Member prices when attending any CBA conventions and meetings, including special Member-only events.
Voice in the industry & Networking opportunities — Industry partners respond to a strong trade association working on your behalf!

CBA CODE OF ETHICS

CBA is committed to the development and retail distribution of Christ-honoring resources. Our membership is comprised of those who
produce and distribute Christian materials. We believe that these products represent some of the most effective tools for communicating
God'’s message to individuals throughout the world.

Recognizing that our Association is a vital link in the propagation of the gospel of Jesus Christ, we desire to establish a standard of
conduct within our industry which, when followed, will help ensure the integrity of the Christian product industry and our Association.
Therefore, we hereby adopt the following Code of Ethics:

With acknowledgement and affirmation of my accountability to God, to civil authority, and to my fellow laborers in the Christian product
|ndustry, | pledge that | will:
Deal honestly with creditors, debtors, customers, suppliers, employees, contractors, and others with whom | conduct business.
Honor and fulfill my agreements and commitments to those with whom | do business.
Promptly pursue resolution of any dispute, which | may have with any CBA member or with the Association itself.
Support our Association and conduct myself in a manner, which will bring credit to the Association and to the industry.
Endeavor to treat those with whom | do business in the manner that | would have them treat me.

aghrwnE

For more explanation or information on these benefits and qualifications, please call CBA at (800) 252-1950.

Please allow up to two weeks for membership consideration. Applications received within two weeks of the International Christian Retail Show in July may
be delayed due to high volume. Therefore, if you are applying within one month of the convention and plan to attend that convention please contact CBA
so we may work with you to approve your membership and offer you member pricing for the convention. New members are usually notified of acceptance
and begin receiving member materials within two weeks of membership approval.

REMEMBER! Payments of the CBA membership premiums are deductible for most members. Congress and the Internal Revenue Service have asked us
to remind you that payments to a trade association are “not deductible as charitable contributions.” They may only be deducted as an “ordinary and
necessary business expense.”

MAIL TO: CBA Phone:  (800) 252-1950 or (719) 265-9895
PO Box 62000 Fax: (719) 272-3510
Colorado Springs, CO 80962-2000 Email: info@CBAonline.org

Website: www.CBAonline.org




Product Order Form

‘ CBA ID # Q Member Q Nonmember

‘ B A Name:
Company:

THE ASSOCIATION FOR crimsnagmnclgr‘»;;% Address:
City: ST: Zip:
Phone: ( ) - Fax: ( ) -
Website: Email:
a I would like to receive CBA's free weekly e-newsletter, CBA Industry Brief.

Stock # Retail Success Products Price — Member / Non-Member Qty Total
93051 2009 CBA State of the Industry Report — 39/ 79 -
2009 Know Thy Customer: CBA Consumer Intelligence Report
93052 Retailer price, hard copy — 149/ 199 - -
93053 Supplier price, hard copy — 199 member only -
93054 Retailer & Supplier member price only, hard & electronic copy only — 249
93055 Retailer & Supplier member only price, hard & electronic copy plus reproduction
Rights — 500 _ _
CBA Connect Licenses _
93013 2006 Christian Retail Marketing Strategies Report — 59 / 129 -
93012 2005 Operating Statement Survey — 49 / 99 _ _
52005  Bible Translations & Versions Poster — 5(2) / 10(4) - -
40042  Box of Knowledge — 89/ 109 -
40100  Church Stores: How To Do It Right! Manual + Disk — 99 / 199 -
40015  Customizable Personnel Forms CD-Rom — 40 / 50 - -
40031  Open-to-Buy Spreadsheets — 10 /35 - -
38010  Plan to Succeed: Creating a Business Plan — 150 / 250 - -
38100  Prospective Retailer Seminar Package — 250 / 450 - -
Includes: Plan to Succeed & the Prospective Retailer Seminar Handout &
Homework, and either CD or MP3 recordings from the recent seminar.
93014  Sound Decisions: A Survey of Christian Music — 49 /99 -
75053  The Starbucks Experience — 10/ 15 . -
40060  TRA.C.K. - CBA Traffic Counter Spreadsheet — 10/ 20 - _

CBA Retailers+Resources magazine subscriptions, the Official Publication of CBA

MPM1  US Member — One-year Subscription — 49.95 _ _
MPM2  US Member — Two-year Subscription — 80 - .
MPN1  US Nonmember — One-year Subscription — 59.95 - -
MPN2  US Nonmember — Two-year Subscription — 96.00 -

Additionally, | would like the digital magazine sent monthly to my email address.

Stock # _Frontline Training Videos _ Price — Member / Non-Mem. Qty Total
These titles are available in VHS and DVD format, please indicate preferred format.

55007-50 Add On & Eve: Add-on Sales — 39 /59

55010-53 A Carefully Chosen Word: Choosing the Right Bible — 39 / 59

55006-54 Frontline Feud: Dealing with Difficult Customers — 39 / 59

55001-58 Serving Through Selling: Reaching Your Customers — 39 / 59

55009-59 Shoplifting: It's Your Loss — 39 /59

55060 Frontline Training DVD 10 Disk Set — 250 / 450 - .
The following 4 titles are only available in VHS format.

55013  Customer Service 201: Developing Personal Trade — 39 / 59 -

55008  Look Who's Shopping: Catering to Children — 39 /59 - -

55017  Sense of Style: Professional Presentation — 39 / 59 - -

55004  Sound Advice: Boosting Music Sales — 39 /59 - -

Additional titles available on CBA Connect beginning October 1, 2009.

New Member Type: Premium Paid:

Notes:

Product was received? Y / N Product total: $

Product to be shipped? Y /N Shipping Charge: $

Payment Information: Total Order: $

O Bill me (members only) QCash QCheck
U MasterCard Q Visa O Discover O AMEX
Credit card # Exp.
Signature

Date: Paid? YesQ NoQ Collectedby:
iMIS Batch: Batch Date: By:

All products can be purchased by emailing, faxing, or
mailing this form to:

CBA

9240 Explorer Drive

Colorado Springs, CO 80920

Phone - (800) 252-1950 or (719) 265-9896
Fax — (719) 272-3510
info@cbaonline.org

www.chaonline.org
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Data Sharing and Reporting Agreement

(For Single-Store, Independent Retailers)

THIS AGREEMENT, effective the day of
, 200, is made between CHRISTIAN
BOOKSELLERS ASSOCIATION, an lllinois nonprofit
corporation doing business as CBA, whose principal office is at
9240 Explorer Blvd, Colorado Springs, Colorado 80920
(hereinafter referred to as “CBA”) and

(Company/Store Name)

a corporation, whose principal office is at
(Address) l
(City) ’ (State) (Zip code)

(hereinafter referred to as “Retailer™).

WHEREAS, CBA administers a data sharing
arrangement for the Christian Retail Channel; and

WHEREAS, Retailer is willing to report data to CBA,
under the terms and conditions set forth in this Agreement, in
exchange for summary reports regarding the entire Christian
Retail Channel; and

WHEREAS, CBA is willing to receive and aggregate
data from Christian retailers and provide summary reports to
Retailer under the terms and conditions set forth in this
Agreement;

NOW, THEREFORE, in consideration of the mutual
promises and agreements hereinafter set forth, and for other
good and valuable consideration, the receipt and sufficiency of
which are hereby acknowledged by the parties, CBA and
Retailer agree as follows:

1. Data Sharing and Transmission. During the term
of this Agreement (including the initial term and any renewal
term), Retailer, by 11:59 p.m. (MT), Monday, following close
of the reporting period, shall transmit to CBA the data set forth
in Attachment “A” to this Agreement (“Data”). Each
“reporting period” shall begin on Sunday at 12:01 a.m. (MT),
and end on Saturday at 11:59 p.m. (MT).

2. Authorization to Distribute Summary Reports to
Marketing Group. As provided in section 5 of the Terms and
Conditions of Data Sharing and Reporting Agreement, Retailer
hereby authorizes CBA’s use of Retailer’s individual Data, but
only when combined with data from other retailers who are
members of

marketing group (“Marketing
Group™) and who have signed this form of agreement, to
prepare summary reports for Marketing Group. Such summary
reports shall contain only aggregated, non-store-specific, non-
store-identifying data as set forth in Attachment “C” to this

Agreement. The summary report(s) described in this section

shall be made available to Marketing Group and not to Retailer
or any other member of Marketing Group. CBA’s use of
Retailer’s Data in the preparation of summary reports for
Marketing Group shall cease upon notice to CBA of Retailer’s
withdrawal from Marketing Group.

3. Notices. Notices required by this Agreement shall
be in writing and shall be delivered either by personal delivery
or by mail. If delivered by mail, notices shall be sent by
Express Mail or by certified or registered mail, return receipt
requested, with all postage and charges prepaid. All notices
and other written communications under this Agreement shall
be addressed as indicated below, or as specified by subsequent
written notice delivered by the party whose address and/or
contact person has changed.

Ifto CBA: CBA
9240 Explorer Drive
P.O. Box 62000
Colorado Springs, CO 80962-2000

If to Retailer:

Attention:

4. Entire Agreement. This Agreement consists of (i)
this Data Sharing and Reporting Agreement, (ii) the Terms and
Conditions of Data Sharing and Reporting Agreement attached
hereto, and (iii) Attachments “A,” “B,” and “C,” attached
hereto.

IN WITNESS WHEREOF, each of the parties hereto
has caused this Agreement to be executed by its duly
authorized employee.

Retailer Company Name

By:

Owner/Manager

Christian Booksellers Association
By:

CBA Strategic Solutions Executive

Additional Information Requested: CBA ID #:

Email address to receive weekly reports:

POS System:

SAN #:

Please Return White Copy to CBA by mail or fax: CBA, 9240 Explorer Dr, Colorado Springs, CO 80920 Phone (800) 252-1950 Fax (719) 272-3510
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Terms and Conditions of Data Sharing and Reporting Agreement

(For Single-Store, Independent Retailers)

1. Purpose of Agreement. The purpose of this
Agreement is to encourage the flow of information that will
enable Christian retailers to know what Christian products are
in demand by consumers so that they may make wise and
informed decisions when selecting and promoting products for
their inventory. Accordingly:

a. Retailer retains all authority, unilaterally, to
select products for its inventory and to set the
prices at which it sells such products,

b. Retailer shall not use any information gained
as a result of this Agreement to set its selling
prices or to establish in conjunction with
other retailers consensus selling prices for
their products.

2. Term of Agreement. The initial term of this
Agreement shall be three (3) years from the date first above
written.

3. Renewal Term. Upon completion of the initial
term of this Agreement, CBA shall, at its option, have the right
to terminate this Agreement. Unless CBA shall notify Retailer,
at the address and in the manner set forth in section 3 of the
Data Sharing and Reporting Agreement, at least sixty (60) days
prior to expiration of the initial term or any subsequent renewal
term, as the case may be, this Agreement shall automatically
renew for an additional term of one (1) year.

4, Participation Fee. During the term of this
Agreement (including the initial term and any renewal term),
Retailer shall pay to CBA, annually, the sum of Five Hundred
Dollars ($500.00). The first such payment shall be due and
payable upon execution of this Agreement.  Subsequent
payments shall be due and payable on each anniversary of the
execution of this Agreement. Such fee shall be waived for
those years during which Retailer is at all times a Retailer
Member of CBA and current on all dues payments to CBA.

5. Confidentiality of Data. CBA shall safeguard
the confidentiality of all Data received from Retailer pursuant
to this Agreement and shall preserve the anonymity of Retailer
as the source of such Data. CBA shall not share the Data or
any reports prepared using the Data with any person or entity
without the prior written permission of Retailer. CBA shall
destroy weekly Data files from Retailer once the content
thereof has been aggregated with data from other retailers.
CBA shall limit access to the Data to those employees of CBA,
whose names are listed on Attachment “B” (and may be
changed from time to time by CBA) and who have
responsibility to aggregate the Data and/or distribute the

Terms and Conditions of Data Sharing and Reporting Agreement

summary reports described in section 7 of this Agreement. The
provisions of this section shall survive the termination of this
Agreement.

6. Permissible Use of Data by CBA. Subject to the
requirements of section 5 of this Agreement, CBA may use the
aggregated data solely for the following purposes:

a. To prepare Best Seller Lists for the Christian
Retail Channel (in accordance with the
timetable currently used by CBA, i.e., BSLs
reported in the August issue of Aspiring
Retail were based on sales that occurred in
June),

b. To prepare lists of recommended core
inventory titles (provided such lists shall be
based on not less than 6 months of data),

c. To prepare articles, messages, campaigns,
conferences, training programs and materials,
and to promote Christian retailers, and

d. To otherwise help promote and grow the
Christian Retail Channel.

7. Summary Reports. Using the Data submitted by
Retailer, together with data submitted by all other participating
retailers, CBA shall prepare weekly and quarterly summary
reports containing the information set forth in Attachment “C”
to this Agreement. Such summary reports shall include only
aggregated, non-store-specific, non-store-identifying data,
except that summary reports prepared for distribution solely to
Retailer may, upon the agreement of the parties, include the
data reported to CBA by Retailer.

8. Distribution of Summary Reports. CBA shall
distribute the summary reports referenced in section 7 of this
Agreement by posting them in a secure, Internet-accessible
folder, created by CBA specifically for Retailer. The summary
report(s) shall be accessible to Retailer at the same time that
such report(s) are available to other retailers.

9. Failure to Transmit Data. Retailer shall not
receive the weekly summary report(s) prescribed by section 7
of this Agreement for any week regarding which Retailer fails
to transmit Data to CBA as provided in this Agreement, unless
Retailer’s failure to submit the Data is the result of
circumstances beyond Retailer’s control. Retailer shall not
receive the quarterly summary report(s) prescribed by section 7
of this Agreement for any quarter during which Retailer
transmitted to CBA fewer than 11 of the weekly Data required
under this Agreement, excluding any failures that were the
result of circumstances beyond Retailer’s control. In the event
Retailer is unable to transmit weekly Data due to circumstances

Page 1/4
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CBA CROSS:SCAN

beyond Retailer’s control, Retailer shall transmit Data for those
periods at the earliest possible date. CBA shall update the
summarized data for the affected periods, if CBA can do so in a
timely manner. Retailer shall have no right to receive summary
report(s) for any period of time in which Retailer has not paid
the participation fee or maintained membership in CBA, as
provided in section 4 of this Agreement.

10. Use of Summary Reports. Summary reports
prepared by CBA for Retailer are intended solely for use by or
for the benefit of Retailer. Retailer shall not disclose such
summary reports to any person who is not a director, officer,
employee, agent, or member of Retailer. CBA shall not
disclose such summary reports to any person or entity not
subject to an agreement similar in all material aspects to this
Agreement.

11. Other Summary Reports. CBA may produce
and sell to individual suppliers of Christian products summaries
of the aggregated data shared by all retailer participants in this
data-sharing arrangement, but only with respect to products
manufactured or published by such supplier. Such summaries
shall contain data as provided in Attachment “C” to this
Agreement. Sales of such summary reports shall be made in
accordance with a usage agreement that limits those who may
see such summaries to individuals actively involved in the
Christian Retail Channel and that limits the use to which such
summaries may be put to the furtherance of the Christian Retail
Channel, which agreement shall be executed by every
purchaser of summary reports as a prerequisite for receipt of
the summary or summaries. Proceeds from the sale of such
summary or summaries shall be used exclusively to enhance the
growth of the Christian Retail Channel.

12. Best Efforts. CBA and Retailer agree to use their
best efforts and to cooperate in the performance of this
Agreement to ensure that all activities of CBA and Retailer,
relative to this Agreement, are in accordance with this
Agreement.

13.  Agency. Except as specifically set forth in this
Agreement, CBA and Retailer agree that this Agreement is not
intended to create an agency relationship of any kind. The
parties agree that they do not have the authority to enter into
any agreement or to contractually bind the other party. Each
party represents and warrants to the other party that it will not
represent itself to any third party as an agent or representative
of the other party.

14. Indemnification. Retailer agrees to indemnify
and hold CBA and its directors, officers, employees, agents,
and members harmless with respect to any and all claims,
losses, damages, liabilities, judgments, or settlements, including
reasonable attorney’s fees, costs, and other expenses incurred

Terms and Conditions of Data Sharing and Reporting Agreement

by CBA on account of any activities conducted by Retailer
pursuant to this Agreement. CBA agrees to indemnify and hold
Retailer and its directors, officers, employees, and agents
harmless with respect to any and all claims, losses, damages,
liabilities, judgments, or settlements, including reasonable
attorney’s fees, costs, and other expenses incurred by Retailer
on account of any activities conducted by CBA pursuant to this
Agreement. CBA and Retailer will promptly notify each other
upon receipt of any claim or legal action arising out of activities
conducted pursuant to this Agreement. Except to the extent
provided by any applicable statute of limitations, the rights and
responsibilities established in this paragraph shall survive the
termination of this Agreement.

15. Confidentiality. CBA and Retailer recognize that
during the term of this Agreement, each may possess certain
confidential information about the business of the other,
including, but not limited to, documents, data, records, and
other information. The parties agree that all such information
shall be held in confidence and each will not divulge such
information to any person (other than for use under this
Agreement or if compelled to do so by law) without the express
written consent of the other. Each party also agrees that it will
adopt reasonable precautions to guard against unauthorized
release of such information, and that it will not use such
information in any manner that will unfairly benefit itself or
damage the other party. Each party agrees to return to the other
all confidential business information pertaining to the other
upon termination of this Agreement. The provisions of this
section shall survive the termination of this Agreement.

16. Termination. This
terminated as follows:

a. Retailer may terminate this Agreement at any
time.

b. CBA may terminate or suspend this
Agreement any time the total number of
reporting retail stores is fewer than 500.

c. Either party may terminate this Agreement at
any time for breach of this Agreement by the
other party, provided the breaching party
shall first be given ten (10) days to cure such
breach.

d. Termination shall be effected by notice in
writing to the other party as provided in
section 3 of the Data Sharing and Reporting
Agreement.

Agreement may be

17.  Waiver. Either party’s waiver of or failure to
exercise any right provided for in this Agreement shall not be
deemed a waiver of any further or future right under this
Agreement.

18. Conflict Resolution. Any controversy or claim
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arising out of or relating to this Agreement or the alleged
breach thereof shall be settled by negotiation between the
parties. If, in the judgment of either party, negotiation proves
unsuccessful, either party may compel, by written demand
made upon the other party, resolution of the controversy or
claim by binding arbitration in accordance with the Rules then
prevailing of the Institute for Christian Reconciliation, a
division of Peacemaker Ministries. Such request for arbitration
shall be delivered to the other party and shall contain a
summary of the controversy or claim, the causes of action and
theories of liability that the requesting party believes it has
against the other party, and a statement of the relief which the
requesting party believes to be appropriate. The controversy or
claim shall be heard and decided by three (3) arbitrators who
shall be selected as follows:

a. CBA shall select one arbitrator,

b. Retailer shall select one arbitrator, and

c. The arbitrators selected by CBA and Retailer

shall, together, select a third arbitrator.

19. Remedies. If after negotiation and arbitration, as
required under section 18 of this Agreement, the arbitrators
determine that either party has breached this Agreement and
that such breach has not been cured, the arbitrators shall have
authority to order money damages, injunctive relief, and/or
dissolution of this Agreement. Any court having jurisdiction
may enter judgment based upon the resulting arbitration award.

20. Governing law.  This Agreement shall be
governed in all respects by the laws of the State of Colorado,
and the appropriate venue for any legal proceeding arising out
of this Agreement shall be the Fourth Judicial District of the
State of Colorado.

21.  Severability. If any provision in this Agreement
is determined by a competent authority to be unenforceable, all
other provisions of this Agreement shall continue in full force
and effect.

22. No Right to Assign Agreement. This Agreement
may not be assigned by either party without the prior written
consent of the other party.

23. Captions. The captions of each paragraph of this
Agreement are inserted solely for the reader’s convenience, and
are not to be construed as part of the Agreement.

24.  Amendment. This Agreement constitutes the
entire agreement between the parties, and supersedes all prior
writings or oral agreements related solely to the topic of data
sharing and reporting. This Agreement may be amended only
by a writing clearly setting forth the amendments and signed by
both parties.

25.  Acknowledgment and warranty. Each party
hereby acknowledges and warrants that the individual signing
this Agreement on its behalf has been duly authorized to do so.

Attachment “A”

Data to be Reported

Retailer shall transmit to CBA the following data:

Reporting period end date
Submitter identification
Region identifier

For each SKU with activity:
SKU
Quantity sold
Quantity on hand (optional)
Quantity on order (optional)

Terms and Conditions of Data Sharing and Reporting Agreement

Page 3/4

Attachments “A,” “B,” and “C” to Data Sharing and Reporting Agreement

Single-Store, Independent Retailers
6/25/2009



@ CBA CROSS:SCAN

Attachment “B”

CBA Personnel with Access to Data

Only the following employees of CBA shall have access to Retailer’s data:
Dean Edwards
Bill Mackie

The following employees of CBA shall have access to the aggregated data for all participating retailers:
Dean Edwards
Bill Mackie
Bill Anderson
Curtis Riskey

Attachment “C”

Summary Reports

Using data from Retailer and other retailers who have signed the form of agreement to which this Attachment “C” is attached,
CBA is authorized to prepare the following summary reports containing the following information:

There will be at least 6 summary reports made available (All Products, Books, Bibles, Music, Video, Software), in Microsoft Excel
format, and if possible a 7" (Children’s products). Each of the reports will be an aggregation, by SKU, of all retailer data
submitted, in descending order by sales.

On each report there will be one line per SKU reported, with the following data in each line:
Four Weeks History of Sales Ranking
CROSS:SCAN Velocity Index
Percentage of Stores Reporting Activity (for most recent week)
Aggregate Number Sold (for most recent week)
SKU
Alternate SKU
Title
Author/Artist
Frontlist Flag
Publisher Code
Binding Code
CPC Code
List Price
Out of Print Flag

Terms and Conditions of Data Sharing and Reporting Agreement Page 4/4
Attachments “A,” “B,” and “C” to Data Sharing and Reporting Agreement

Single-Store, Independent Retailers
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The marketplace and your customer have been changing dramatically
over the past few years. Have you been losing some of your customers
while not attracting new ones to take their place? Do you understand the
habits and behaviors of these new customers?

CBA Consumer Intelligence helps you maximize your marketing and sales return
on investment by understanding who today’s customers are and how you can
connect with them.

CBA Consumer Intelligence provides insights through...

= 300,000 consumers polled weekly to give you an in-depth study of your
most profitable target market.

» Rich data that helps you understand and serve customers more effectively
and more profitably.

» Understanding who your customers are, what they do, what they buy, and
the reasons behind their buying decisions, helping you maximize marketing
and sales ROI.

= Regular reports highlight trends, preferences, personal habits to power your
promotions, products, and campaigns.




Pricing for Know Thy Customer Report
Retailers:

$149 for CBA Members

$199 for Non-Members

Suppliers:
$199 for CBA Members

Not available for Non-Member Suppliers

*For $249 members can purchase the report and receive it in both hard-copy and
electronic format.

**For $500 members will receive a hard copy of the report, the electronic format,
and the rights to internally reproduce and copy. This is intended for use within the
company only.

Contact Information Payment Method
Name: __ Charge my credit card this amount: $
Store: _ VISA _ MasterCard _ AMEX __ Discover
CBA ID Number: Credit Card #

o Not a Member ExpirationDate_ /. V-Code __ _
Report Given? or Mail Cardholder’s Signature
Address:

City, State, Zip:
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A
@ CBA Channel Exclusives CBA

Would you like more traffic in your store?

CBA Channel Exclusives give you competitive advantage with new products and
campaigns that impact people’s lives. Participating in Channel Exclusives will help
you position your store as a ministry-initiator in your community, while boosting
your traffic and sales.

CBA Channel Exclusives are about:

*» Providing product exclusively available through Christian retail to drive
traffic and sales into the channel and to your store.

» Seeking publisher and vendor partners to develop a campaign just for
Christian stores, providing a unique competitive advantage over general-
market competitors.

» Consumer and church-targeted marketing to raise awareness of Christian
stores and position Christian retail as the place to find Christian product.

= CBA’s www.ChristianStores.org store locator tool — part of all campaigns —
creates new customers looking for a store in their area.

3" Quarter 2009 4™ Quarter 2009

These are two

7 s Vs revious CBA
[ /Z;/z e /u/(/) ;fr/(x(/. = 4(’/‘.{(’4 o P .
- / Channel Exclusives.

CHRISTMAS Be on the lookout

for more coming
throughout 2010!

NEW Channel Exclusives = Increased Traffic & Sales!

CBA is always looking for Channel Exclusive programs to drive more traffic into
Christian retail stores. If you’re interested in a possible Channel Exclusive
opportunity with CBA, contact Eric Grimm via E-mail at egrimm@cbaonline.org.



http://www.christianstores.org/
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Whether you’re just starting out in retail, or are a seasoned veteran to the
business, have you ever felt like you needed someone to come alongside
to help you get on the right track?

CBA'’s Retail Consulting program is here to help you analyze and improve every
element of your store. From cash flow, cost and income, marketing and sales,
competition, inventory management, price competition, HR issues, hiring, and
training, we’re here to help you implement sound business principles to grow your
business.

Retail Consultants Offer:

= Remote consulting three hours a month to develop and implement your
store’s strategic plan.

» Onsite consulting in your store to multiply the training impact by working
with you and your staff.

= Store health check-up visits for those times when you’re not sure what’s
going wrong but you know something just isn’t working correctly.

» Guidance through the steps of analysis, training, and implementation of
over 16 different business strategies to meet your business goals.

@ CBA Custom Inventory Accelerator

Do you need to evaluate your inventory against proven consumer
behavior and industry sales data?

CBA’s new Custom Inventory Accelerator (CIA) helps you perform an inventory
realignment based on CBA Consumer Intelligence and CBA CROSS:SCAN data
showing the items that are in highest demand in today’s market.

The CIA program evaluates what has been reported as selling during the past 52
weeks and weights the data to bring it closer to reality. Through this process, a
higher degree of probability and more credit worthy data are provided on a
systematic basis. You receive the most accurate list of best-selling product
available that you can count on to increase sales.

With this list of best-selling product in hand, a CBA Consultant will assist you in
customizing your inventory. The resulting inventory efficiency will help you
increase sales, cash flow, profits, and your gross margin.

Interested? Contact Mike Hockett (information on back) for a free 30-minute
consultation.




Contact: Mike Hockett, President and Senior Consultant of Strata Consulting
Phone: (719) 440-6790

E-mail: mike@strataconsultingllc.com
Web: www.strataconsultingllc.com

STRATA
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Save time and money by taking
advantage of special offerings
from CBA’s Endorsed Service
Providers

CBA Members save thousands of dollars every
year by using the Service Providers!

CBA partners with various companies that compliment the
existing efforts of CBA to guide
its members effectively
through the challenges of
doing business within the
Christian retail industry. Known
as service providers, these
businesses are chosen by CBA
because your association
believes they are the best
companies to provide their
respective services to CBA members.

“We saved more than $700 last
year by just using the CBA
freight savings program
powered by Siriani &
Associates alone!”

CBA Retail Member
Trish Taylor
Cornerstone Christian Supply

CBA expects these companies to give members the best
and most competitive services available. And perhaps more
importantly, CBA knows these companies are passionate
and committed to helping Christian retailers succeed.

“BounceBack been a good fit
with our retail environment,
and have been successful in
assisting us to handle our
returned checks.”

As a benefit of your
membership, consider using
these programs! Please contact
the following companies at the
phone numbers provided and
identify yourself as a CBA
Member to find out how to enroll
in the programs or to place
orders with your member discount. You can also find
information on their Web sites.

Melissa Mitchell
Loss Prevention Director
LifeWay Christian Stores
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OFFICIAL CBA ENDORSED SERVICE PROVIDERS
Discounted services negotiated on behalf of our CBA members

If you are interested in using these programs, please contact them at the phone numbers provided and identify
yourself as a CBA Member to find out how to enroll in the programs or to place orders with a member discount.

Check Recovery Program — BounceBack from Cash Flow Solutions
(800) 736-5123 x 244 www.followthefrog.com
= Saves time and money when collecting funds from NSF checks
= Pays you 100% of the collected check amount
= Values your customers and maintaining your good relationship with them

Credit Card Processing - First National Merchant Solutions

(800) 354-3988 www . firstnationalmerchants.com
= Negotiated low CBA Member rates; Online merchant account access
= Checking services include guarantee, verification, electronic acceptance, and free collection
= Performance One Interest bearing account-earn interest on all credit card deposits

Inbound & Outbound Freight Savings Program - Siriani & Associates
(800) 554-0005 www.siriani.com/cbasfpx
* Up to 29% savings on select FedEx Express® shipments (*includes 5% automation discount)
= Up to 23% savings on select FedEx Ground® shipments
* Up to 64% savings on select FedEx Freight® LTL (less-than-truckload) shipments
= At least 70% savings on YRC shipments
= Over 2000 CBA accounts with average store savings of $500 or more

Plastic Gift Cards - PlastiCard+Plus
(800) 767-7718 www.plasticardplus.com
= Store Customized Gift Cards and Customer Loyalty Cards
= Styles include standard & key chain sizes, backer cards, display racks, and Christmas cards
=  Works with bar codes or magnetic stripes on most POS systems
= Cards are rechargeable and reusable so the actual cost per card is greatly reduced

Property and Casualty Insurance - Six & Geving Insurance Group
(800) 477-2206 or (719) 867-4530 www.sixandgeving.com
= Most comprehensive casualty insurance in the market
= Same day proposal and quotes
= Most competitive prices available

Store-Branded Websites & Email Marketing - Signature Websites
(888) 747-4264 www.signaturewebsites.com
= Offers store customizable websites
= $99 per month charge includes service and hosting plus a $895 set up fee ($1995 non member)
= Offers 170,000 products highlighting resources unique to the CBA market including church
supplies, homeschool, accompaniment tracks, gifts, etc.
= Website and e-mail marketing tools included

Web-based Inventory Management Tool - Above The Treeline

(734) 996-2730 www.abovethetreeline.com
= Supercharge your POS data to help you increase your inventory productivity and increase sales
= Free Base Camp service available to Christian retailers with no set-up fees
=  Summit version: 40% off set-up fees and 10% off monthly fees

Workers Compensation Insurance - Meadowbrook Insurance Group

(800) 825-9489 www.wcpolicy.com/cba
= Percentage discounts allowed upfront based on CBA group claim history
= Free loss control service and fast claim service with managed care program
= Flexible installment payment plans
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CBA's Retail Academy includes a variety of training opportunities to help retailers from the store
planning stages through the continuing education of the professional Christian retailer. Some
important resources for Prospective Retailers to use during the planning stages include the
following items. Other resources for Prospective Retailers, including the entire CBA Retail Academy
— Retailer Certification program, are available on CBA Connect. Go to www.cbaonline.org for more
information.

Plan to Succeed — Creating a Business Plan for Christian Retailing ($150/$250)

Are You On Course For Failure Or Are You Planning To Succeed?

Do You Have The Answers You Need To Succeed? Can you answer the following questions?

Do you know how to put together a business plan?

How much inventory you will need for your store?

Do you have enough money to start a store and keep it going?

How do you choose the right inventory for your store?

Why do you want to enter the Christian retail industry?

Do your ideas for ministry and business mix?

This training program will challenge you with a thorough, thought-provoking, question-and-
evaluation process. You’ll learn how to strengthen your business plan and to develop and follow a
well-conceived action plan to successfully meet the challenges of today’s Christian retail
environment. This resource will help you develop your business plan and financials so that you can
take them to any prospective lender. You will receive bound course materials, a computer CD with
the financial Excel spreadsheets and the Plan to Succeed Assessment Tool. Once you have
completed your business plan and the assessment tool you will receive an hour-long consultation
with a CBA Consultant to review your plans.
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Prospective Retailer Seminar Package ($250/$450)

CBA teaches a two-day seminar for prospective retailers. This highly-praised seminar teaches
through resources including the Plan to Succeed program and features breakout sessions designed
specifically for church store operators. If you can’t attend this seminar we encourage you to
consider purchasing this package which includes the Plan to Succeed program, the presentation
slides, appendices, and homework assignments as well as the audio recordings on CD from the
most recent live course. For information on the next available seminar, visit www.cbaonline.org.

Church Stores: How To Do It Right! Manual & Spreadsheet ($99/$199)

Are Your Church Store Plans Heading For Failure Or Success?

Do You Have The Answers You Need To Succeed? Can you answer the following questions?

Do you know how to put together a business plan?

How much inventory will you need for your store?

Do you have enough money to start a store and keep it going?

How do you choose the right inventory for your store?

Why do you want to enter the Christian retail industry?

Do your ideas for ministry and business mix?

Does your church want to establish a retail store, but you aren't sure where to start? This
comprehensive manual was designed specifically for prospective church retailers and will help you
make wise decisions as you seek God's will in starting a Christian retail business as an extension of
your ministry. Included is a spreadsheet featuring the following CBA programs: Open-to-Buy for
inventory management, five-year Pro-Forma, cash flow projection, employee scheduling,
merchandising calendar, and Christian book categories. Information is provided to help you: 1)
Evaluate the needs of your church store, 2) Develop a business plan, 3) Determine financial needs,
and 4) Select location, fixtures, and equipment.
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C BA‘“ CBA Suggested Reading List

THE ASSOCIATION FOR CHRISTIAN RETAIL

SINCE 1950

General Retailing Books

Shopping: Why We Love it and How
Retailers Can Create the Ultimate
Customer Experience by

Pamela N. Danziger

(ISBN 9781419536366)

The Starbucks Experience: 5
Principles for Turning Ordinary into
Extraordinary by Joseph Michelli
(ISBN 9780071477840)

The Myth of Excellence: Why Great
Companies Never Try to Be the Best
at Everything by Frederick A.
Crawford and Ryan Mathews

(ISBN 9780609608203)

Why We Buy: The Science of
Shopping by Paco Underhill

(ISBN 9780684849140)

Operations

Execution: The Discipline of Getting
Things Done by Larry Bossidy
(ISBN 9780609610572)

The Goal: A Process of Ongoing
Improvement by Eliyahu Goldratt
(ISBN 9780884271789)

Built to Last: Successful Habits of
Visionary Companies by Jim Collins
and Jerry I. Porras

(ISBN 0060516402)

Good to Great: Why Some
Companies Make the Leap...And
Others Don't by Jim Collins

(ISBN 9780066620992)

Finance Books

Finance for the Non-Financial
Manager by Gene Siciliano
(ISBN 9781598691641)

Marketing Books

Tribes by Seth Godin

(ISBN 9781591842330)

Twitter Power by Joel Comm

(ISBN 9780470458426)

Emotional Branding by Daryl Travis
(ISBN 9780761529118)

The New Positioning by Jack Trout
(ISBN 9780070653283)

Social Media Marketing: An Hour A
Day by Dave Evans and Sue Button
(ISBN 9780470344026)

Marketing Your Retail Store in the
Internet Age by Bob and Sue Negen
(ISBN 9780470043936)

Human Resources Books

Now Discover Your Strengths by
Marcus Buckingham

(ISBN 9780743201148)
Strengthsfinder 2.0 by Tom Rath
(ISBN 9781595620156)

The Employer's Legal Handbook, 8th
Edition by Attorney Fred S. Steingold
(ISBN 9781413304565)

Don’t forget to add CBA’s monthly
magazine, CBA Retailers+Resources,
to your reading list too!

Sign up in Town Center today!
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Retail Show
2010

The International Christian Retail Show is the largest annual event in Christian
retail where the industry comes to meet and do business. Don’t miss out on the
2010 Show at the America’s Center in St. Louis, Missouri.

International Christian Retail Show 2010
America’s Center, St. Louis, Missourli
June 27-30, 2010

At the International Christian Retail Show

you’ll experience...

= An exhibit floor with hundreds of worldwide
suppliers of Christian products so you can see
all your suppliers in one location.

= A wide selection of events to bring you
valuable content and solutions designed to
help you grow your ministry impact.

= A worship service where you can celebrate
with your brothers and sisters in Christ from
all corners of the world.

= Exposure to the whole industry, channel
exclusives, new concepts and trends, a global
vision, cutting-edge training concepts,
merchandising ideas, and much more!

Look for updates on the International Christian Retail Show Web site at
www.ChristianRetailShow.com, or e-mail your questions to
info@cbaonline.org.






